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Figure 1a

Sales of the global transnational corporation LEGO Group, 2017–2021, by world region
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Figure 1b

The global distribution of LEGO Group’s corporate locations in 2021
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Figure 4a 

People in Canary Wharf, London Docklands

Figure 4b 

A group of American tourists on a sightseeing tour of central London
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Figure 5a

The Global Power City Index (GPCI) score for selected world cities from 2015 to 2022

The graph showing the Global Power City Index (GPCI) score for selected world cities  
from 2015 to 2022 cannot be reproduced here due to third-party copyright restrictions.

The unedited original data can be found at https://mori-m-foundation.or.jp/english/ius2/
gpci2/index.shtml

Note: The GPCI scores cities on a range of measures.  Scores from each measure are totalled to 
give an overall score for their Global Power.  The higher the overall score, the more powerful the city 
is on this index.
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Figure 5b

Breakdown of the GPCI score for the selected world cities in 2022

The graph showing the breakdown of the GPCI score for selected world cities in 2022 
cannot be reproduced here due to third-party copyright restrictions.

The unedited original data can be found at https://mori-m-foundation.or.jp/english/ius2/
gpci2/index.shtml

Note: The measures that contribute to each city’s overall GPCI include: the economy; research and 
development (R&D); cultural interaction; liveability; environment; accessibility.
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Figure 8a

 The percentage of girls completing primary school and fertility rate 
(the number of births per woman) in selected countries in 1980 and 2010
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Figure 8b 

An extract from the website of ‘She’s the First’, an NGO which campaigns to  
promote improved access to education for girls worldwide

The extract from the ‘She’s the First’ website cannot be reproduced here due to third-party 
copyright restrictions.

The ‘She’s the First’ website can be found at https://shesthefirst.org/what-we-do



14

G/Jun25/7037/2

Figure 9a

The value of iron ore imported by the 15 largest importers in 2021
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Figure 9b

The value of iron ore exported by the 15 largest exporters in 2021
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Figure 10a

The amount and management of wastewater for countries 
at different income levels
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Figure 10b

Information from a campaign to promote the importance of greywater management 
in rural India
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