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Materials 
There are no other materials for this paper. 
 
Instructions 
• Use black ink or black ball-point pen. 
• Fill in the boxes at the top of this page. 
• Answer all questions. 
• You must answer the questions in the spaces provided.  Do not write outside 

the box around each page or on blank pages. 
• If you need extra space for your answer(s), use the lined pages at the end of 

this book.  Write the question number against your answer(s). 
• Do all rough work in this book.  Cross through any work you do not want 

to be marked. 
 
Information 
• The marks for each question are shown in brackets. 
• The maximum mark for this paper is 84. 
• You are reminded of the need for good English and clear presentation in 

your answers. 
• This paper is divided into two sections. 
• Question 04 is an extended response question in which you will be rewarded 

for your ability to construct and develop a sustained line of reasoning which is 
coherent, relevant, substantiated and logically stuctured. 

Please write clearly in block capitals. 
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Media Language and Media Representations 
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 Figure 1 is an advertisement for the National Trust. 
 
The National Trust is a conservation charity which protects important buildings and 
the countryside. 

   
Figure 1 

 
Figure 1 cannot be reproduced here due to third-party copyright restrictions. 

 
The advertisement can be viewed at: 

 https://martincleave.com/wp-content/uploads/2016/06/national_trust_v2_1400@2x.jpg 
 
 
 

  

https://martincleave.com/wp-content/uploads/2016/06/national_trust_v2_1400@2x.jpg
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  Analyse how words provide anchorage to the meanings of the advertisement in 

Figure 1. 
[8 marks] 

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

 
 
 
 

Turn over for the next question 
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 Explain how representations of places within media products reflect political and 
historical contexts. 
 
Refer to the Close Study Product Ghost Town and Figure 1 in your answer. 

[12 marks] 
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 To what extent does the meaning of the Close Study Product Old Town Road depend 
upon intertextuality? 

[9 marks] 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
 
 
 
 

Turn over for the next question 
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 Judith Butler claims that gender is a subversive performance. 
 
How valid is this claim? 
 
Refer to the Close Study Products Score and Sephora in your answer. 

[20 marks] 
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Section B 
 

Media Industries and Media Audiences 
 

Answer all questions in the spaces provided. 
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Briefly explain the following terms which relate to ‘End of audience’ theories. 

[6 marks] 
  

Digital natives  
  

 
  

 
  

Convergence  
  

 
  

 
  

Prosumer  
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 Explain how the cultural contexts of radio programmes provide resonance  
for audiences. 
 
Refer to the Close Study Product Newsbeat in your answer. 

[9 marks] 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
  

 
 
 
 
 

Turn over for the next question 
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 ‘Media industries are driven by the need to minimise risk and maximise profit.’ 
 
How far do you agree with this statement? 
 
Refer to the Close Study Product Blinded by the Light in your answer. 

[20 marks] 
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